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The THU Ceiling Solutions 2020 Sustainabili-
ty Report reflects the progress the company has 
achieved throughout the year and the impact of 
this progress. The contents of this report respond 
to the issues recognised as relevant in the diag-
nosis performed for the implementation of our 
Corporate Social Responsibility project in the 
company together with the active participation of 
InteRed. 

The aim is to bring our workers, customers and 
society in general relevant information regard-
ing THU Ceiling Solutions’ impact and behaviour 
throughout 2020.  

After many years of carrying out corporate social 
responsibility actions, at the beginning of 2020 we 
decided to set a real target based on a thorough 
study of our company and the actions we have 
been carrying out internally in this regard. This 
study would be used to create a defined project to 
use as a guide to achieve more ambitious and im-
pactful objectives.

The goal of this report is to demonstrate our com-
mitment to this initiative and to the principles of 
our Code of Ethics — the basis of all our actions — 
by covering the activities and indicators that best 
reflect THU’s significant social, environmental and 
economic impacts. 

To do this, relevant information on specific in-
dustry issues and the company was considered 
and compiled, mainly documentation put togeth-
er from interviews conducted with the managers 
of the company’s main management areas and 
stakeholders.

1. INTRODUCTION
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At THU we want the way we manage our business 
to be based on giving our activities’ impact on so-
ciety the importance it deserves. 

Thus, we are not only committed to being in com-
pliance with national and international labour, en-
vironmental protection and Humans Rights laws, 
but we are also engaged in many voluntary actions 
to improve the quality of life of our employees, the 
communities where we operate and the society as 
a whole. 

THU is aware of the importance and responsibility 
of contributing to human respect and dignity. That 
is why we work to promote, protect and ensure the 
protection of human rights for all the people with 
whom we have a relationship, both in Spain and 
other countries. 

We work continuously to ensure we are a sustaina-
ble and responsible business model with the envi-
ronment and its stakeholders. 

The participatory methodology used to implement 
the Global Compact and the SDGs is a continuous 
tool through the internal mapping of actions, poli-
cies or initiatives linked to the promotion, encour-
agement and practical improvement of human, so-
cial and environmental sustainability.

For this we based our participation on a Diagno-
sis of the company’s situation in terms of CSR to 
identify actions related to the 10 principles of the 
Global Compact and the SDGs and included these 
actions within the company’s strategy and Action 
Plan, enabling us to make solid progress on our 
path to social responsibility.

To make this diagnosis, various groups within the 
company reflected on areas where new actions are 
needed or existing actions strengthened.

2. ABOUT THU CEILING 
SOLUTIONS

Company fact sheet:

• Address: C/ Masía de monte Alcedo, parcela 4.3 
Pol. Ind. Masia Baló, 46394 Ribarroja del Turia (Va-
lencia, Spain)

• Website: https://thu.es
• General Director: Gabriel García Izquierdo
• Contact Person: Onofre Sanz Benlloch
• Email address: info@thu.es
• Telephone number: +34961340544
• Number of employees:
• Sector: Industry
• Activity: Manufacture of metallic ceilings and pro-

files
• Sales/Revenue: €31M
• Country: Spain
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THU Ceiling Solutions Building
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T, H, U…
These are the profiles used to install ceiling insu-
lation. It is also where our name comes from. 

In 1989, THU was founded with a practical vision, 
to respond to a market need. Over the 30+ years 
we have been active our company has changed, 
mainly in the approach with which we create our 
products. We have gone from solving a need to 
wanting to awaken a desire.

Until recently, metallic ceilings were considered 
the one-size-fits-all solution to technical prob-
lems: you could do adjustable ceilings, fireproof 
ceilings, add acoustic insulation... But, today, our 
goal is for buildings to be planned with the inten-
tion and desire of installing metallic ceilings. Me-
tallic ceilings offer the freedom to create unique 
spaces or to transform traditional spaces into 
something better. Not only more functional or saf-
er, but better in all aspects. 

Before we opened our Ribarroja del Turia facilities 
in 2009, we went through three other warehouses. 
With each move, we added more machinery and 
increased our production space. Today we have 
30,000 m2 where we keep all our resources and 
are able to produce more than 1 million square me-
tres of metallic ceilings and more than 50 million 
linear metres of profiles per year. 

In 2014, when the Zriser Group took charge, we 
had a turnover of €10 million. This soared to €26 
million in 2018 and €33 million in in 2019, the year 
of our 30th anniversary, figures that prove that we 
are on the right path. 

Our global expansion was key to this increase as in 
order to become a world leader in the production 
and marketing of ceiling and profile solutions, it is 
vital to generate value for customers in a differen-
tiated, efficient and competitive manner. Over the 
last 30 years we have transformed ourselves: we 
have improved our production processes, expand-
ed our sales channels and, most importantly, we 
have created a catalogue that not only provides 
construction and decorative solutions, but also in-
spires our customers. 

Some aspects of what we do and how we do it 
may not appear to have changed much since our 
foundation, but there is a reason behind this that 
has become our differential value. Our company is 
alive and constantly changing. 

2.1 History

1. INTRODUCTION
2. ABOUT THU CEILING SOLUTIONS 
3. THU CEILING SOLUTIONS AROUND THE WORLD
4. SECTORS AND FEATURES

5. HUMAN RIGHTS
6. LABOUR LAWS 
7. ENVIRONMENT
8. ANTI-CORRUPTION 
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19
89

19
94

Starts out in 1989 man-
ufacturing profiles for 
warehouse insulation.

Wider product offer

• Profiles for laminated plasterboard partitions.
• Omegas.
• Light structure profiles. 
• Aluminium staves for metallic ceilings. 
• Refrigeration chamber panel finishes.

20
09 20

09

Large site with more than 
30000m2 of surface area in 
Ribarroja del Turia with all its re-
sources concentrated in a single 
workplace

(Offices, manufacturing, marketing and 
branch offices).

Qualitative development 

• Improvement and modernisation of manufacturing pro-
cesses. 

• Care for safety measures.
• Packaging automation. 
• Business activity expands nationally and internationally. 
• Technology update for all its sectors.
• Specific preparation and training for workers.  
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20
04

20
04

A new site covering 6000m2 is built in 
Paterna to house new machinery 

• Improvement of the production process.
• Marketing improvements.
• More products are again added (false ceiling 

profiles, staves, latticework and metallic pan-
els).

The range of perforated and smooth 
panels is added to the metallic ceiling 
range. 

(High acceptance, investment, technology and pro-
duction).

2

015

2

018

Acquisition by Zriser 
group

THU’s image and strategy change 
begins. 

2

0 19

Financial development. 

Between 2015 and 2020, our figures tripled 
and our workforce nearly doubled in size. 

The path of growth

This year, our 30th anniversary, our forecast is 
to surpass €30 million in revenue, spread over 3 
continents and more than 15 countries. These 
figures, paired with the Property’s continuous 
support, give us encouragement to continue 
working hard on all our projects and keep on 
the ‘path of growth’ we began four years ago.

Revenue 
€33M
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2.2 Integrity and ethics

At the beginning of 2020, THU began its Corpo-
rate Social Responsibility project with the creation 
of a CSR Committee in charge of studying, ana-
lysing, developing, preparing and implementing a 
document that would set the company's Corporate 
Social Responsibility path. 

At the beginning of this project, we held meet-
ings with the various departments and members 
of each of these areas to understand the issues 
workers are concerned about. From these meet-
ings we compiled a series of objectives, and a plan 
was drawn up to implement them in the company 
departments. 

Using this list of priority objectives we began to 
develop our 2020 Action Plan by setting goals 
that would help improve working conditions in the 
company, the environment and society in general, 
choosing the areas of action from which the Ten 
Principles of the Global Compact derive: 
 
• Human Rights

• Labour Laws

• Environment

• Anti-Corruption 

The result of this analysis is also reflected in our 
Code of Ethics, which consists of 10 principles 
based on the United Nations Global Compact and 
the principles of the Sustainable Development 
Goals (SDGs). 

Our Code of Ethics aims to guide and advise the 
daily actions of all the people who make up THU 
so that we can all act under the same principles, 
standards and values, regardless of the country 
we are in. THU is committed to implementing or 
developing policies and actions to ensure its full 
implementation for both present and future gen-
erations. 

This Code of Ethic is applicable to all THU employ-
ees, in its dealing with clients, public and private 
authorities, partners, competitors, subcontractors 
and suppliers of goods and services, communities 
or any other collective everywhere we are. 

So, what are our guiding principles? 

2.2.1 Start of Corporate Social Responsibility

1. INTRODUCTION
2. ABOUT THU CEILING SOLUTIONS 
3. THU CEILING SOLUTIONS AROUND THE WORLD
4. SECTORS AND FEATURES

5. HUMAN RIGHTS
6. LABOUR LAWS 
7. ENVIRONMENT
8. ANTI-CORRUPTION 

1 support and respect of Human 
Rights
THU is committed to promoting the principles out-
lined in this code of ethics among our suppliers, sub-
contractors and other stakeholders we have relation-
ships with to ensure coherence with these parties 
around the respect that THU establishes regarding 
Human Rights.

2 avoiding complicity in Human 
Rights violations
THU is committed to promoting the principles out-
lined in this code of ethics among our suppliers, sub-
contractors and other stakeholders we have relation-
ships with to ensure coherence with these parties 
around the respect that THU establishes regarding 
Human Rights.

3 supporting freedom of 
association and collective 
bargaining
At THU we recognise the right of workers to unionise, 
and we join in promoting and defending their interests 
and collective bargaining, as stipulated by national 
and international laws. THU provides spaces and pro-
cedures that make it possible for workers to put for-
ward initiatives about their working conditions, without 
these interfering with the company’s regular activities.

We encourage open communication in the workplace, 
where employees can speak to their managers about 
their ideas, concerns or issues and work together to 
deal with work condition issues.
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Project in Estepark Shopping Centre 
(Castellón). Product is wood-effect 
aluminium Italia Stave. 
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5 eliminating child labour
THU does not tolerate child labour, will not use child 
labour nor will it incorporate any product or service 
derived from child labour into its business activities in 
any of the countries in which it operates, and will en-
sure compliance with International Labour Organisa-
tion (ILO) standards on child labour. 

THU demands all employees and suppliers to follow 
this principle.

4 eliminating and preventing all 
forms of forced or compulsory 
labour
THU is committed to obeying and applying national 
and international legal requirements regarding the 
elimination and prevention of forced labour in all its 
activities and relationships and guarantees that any-
one who works for the company does so on a voluntary 
basis.

THU works diligently to ensure that employees’ work 
hours, overtime, benefits and salaries are respected; 
that the employment contracts establish the terms 
and conditions of the service, voluntary nature of the 
employment and right to terminate the employment 
contract voluntarily, complying with the law of each 
country where the company operates.

6 supporting the elimination of 
discrimination
THU promotes equal opportunities and respect of 
employment and occupation without discrimination 
based on race, colour, gender, disability, religion, po-
litical opinions, national or social origin or any other 
situation protected by the local laws of the countries 
where we operate.

THU is committed to implementing inclusive work-
place practices related to recruitment, promotions, 
training, remuneration and benefits, based only on 
qualification, performance, competence and the ex-
perience of the persons linked to our activities.

8 working against corruption in all 
its forms
THU promotes the fight against corruption both inside 
the company and in the operations it carries out. THU 
is also committed to obeying ethical and moral rules 
of conduct derived from the laws of each country in 
which we operate. We also work against corruption in 
all its forms, including extortion, fraud and bribery.

9 workplace health and safety
THU provides a safe and healthy workplace to its em-
ployees, without violence, bullying, intimidation and 
disrespect.

THU undertakes to continuously update its occupa-
tional risk prevention and control measures, providing 
suitable personal protective equipment (PPE) to our 
staff, arranging training programmes and creating 
procedures to implement the applicable occupational 
risk prevention regulations. THU expects the partner 
companies, subcontractors and suppliers it works 
with to apply these policies.

10 social responsibility and future 
generations
THU is committed to implementing Corporate Social 
Responsibility as a business model that goes further 
than its legal obligations and will allow it to develop 
a process of reflection, continuous improvement and 
a commitment to competitiveness and sustainability, 
based on values and principles regulated by the fulfil-
ment of human rights.

Through its CSR policy, THU promotes the manage-
ment of a transparent, participatory company in 
which its business relationships, the quality of the 
employment and decision making are strategically 
focused on actions related to its economic, social and 
environmental impact.7 supporting a precautionary 

approach to the environment
THU has an Environmental Protection Policy and is com-
mitted to complying with environmental laws and regu-
lations to minimise the impact THU activities may have 

on its employees’ health and welfare, the surroundings 
in which the company operates and the environment.

The company is committed to promoting initiatives that 
encourage taking responsibility and implementing good 
environmental practices, both among its employees and 
the public it maintains relationships with.
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2.3 Communication
Communication is one of the most critical factors 
for companies to operate and develop properly. 
The benefits of communication (improving the or-
ganisation’s competitiveness, boosting employee 
motivation, increasing commitment and involve-
ment, customer engagement and building a com-
munity with our target audience) are essential for 
the company’s growth and development. 

That is why at THU we use all our available means 
to transmit truthful information that encourages in-
teraction with stakeholders and contributes to pro-
jecting and strengthening our corporate mission. 

At THU Ceiling Solutions we have diversified our 
communication channels to facilitate interaction 
with our stakeholders. We have a range of com-
munication channels stakeholders, customers and 
the general public can use:

• Our website: https://thu.es offers up-to-date 
information on our products, services and 
achievements in 3 languages (Spanish, Eng-
lish and French).  The website was updated 
in 2020, and a goal has been set to update in 
again in 2021. 

• Customer area: A space available on the ‘Cus-
tomer Login’ tab that is used as an external 
communication channel through which all 
information related to operations can be con-
sulted in a comfortable, fast and simple way.
It also allows users to access discounts by 
product family or item, pending orders, deliv-
ery notes, invoices, collections, etc., with in-
formation updated in real time. For example, 
changes to deliveries by the Orders Depart-
ment will be immediately updated in the Cus-
tomer Area.

• THU Ceiling solutions application: A 2020 
addition, the new app is an internal communi-
cation channel where we post corporate and 
organisational procedures as well as useful 
information for our employees (corporate re-
sources, ads, motivational videos, training 
courses, news, among others). 

This tool makes it easier to exchange informa-
tion between company staff, resulting in bet-
ter internal communication.

• Trade publications: Magazines, emails and 
surveys, among others.

• Social media: We use social media sites for 
external communication, including Facebook, 
Linkedin, Instagram, Pinterest and Youtube. 

• Newsletters: Our newsletters are online com-
munication bulletins which we write ourselves 
and send to both customers and employees, 
tailoring the content to each group. 

• Catalogues, brochures and price lists: We de-
sign, create and send a range of useful docu-
mentation to our customers. 

We have two corporate catalogues that are 
updated annually, one with all the data and 
features of our ceiling solutions and an inspi-
rational one showing the most recent projects 
featuring our products. 

We also design the THU Price List every year 
and create numerous information brochures 
for new product launches or to meet internal 
needs. 

The company’s organisation system includes and 
involves all our stakeholders. This way we build 
a solid two-way and lasting relationship with all 
groups (suppliers, customers, workers, etc.). 

All views and opinions are important to us, and we 
see them as opportunities for improving our strat-
egy and action plan. Every demand is considered 
in detail.  

As such, the new way of forging business relation-
ships, focused on a renewed, win-win business 
model, is the basis of our communication plan and 
the objective we seek to achieve with each of our 
actions.  
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3. THU CEILING SOLUTIONS 
AROUND THE WORLD
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Operating around the world
THU has evolved and now operates in a large num-
ber of countries around the world.
As an industry leader, THU has participated in ma-
jor construction projects.

We operate in the 50 Spanish provinces plus Ceuta 
and Melilla, and work with more than 600 custom-
ers. Our products are also available international-
ly, in more than 15 countries: 

• Spain

• Portugal

• France

• Israel

• Morocco
• Algeria
• Tunisia
• Côte D´Ivoire
• Senegal
• Cameroon
• Mauritania
• Equatorial Guinea

• Colombia
• Panama
• Mexico
• Chile 
• Peru
• Bolivia
• El Salvador
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Matecaña Airport in Colombia featur-
ing the Italia 30 Stave and the Modena 
T24 Panel.

3.1 Some of our projects
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Hospital clinic in Madrid featuring the Multi-Panel and Italia 30 Staves. 
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Arte Regal offices in Valencia featur-
ing the Italia 30 Stave and the Wood 
Chip

Russian Museum in 
Málaga featuring 
the THU Milan Grid.
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Porsche dealership in 
Valencia featuring the 
Treviso Stave. 
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Estepark Shopping Centre in Castellón  
featuring the Verona Stave.

Spinning studio in a 
gym in Colombia fea-
turing the Italia Stave. 
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THU’s ceiling solutions are distinguished 
by their versatility. Our solutions contribute 
high-quality materials and a sense of beauty to 
projects that captivates viewers. 

Ceilings that can used for of all types of spaces, 
regardless of the sector to which they belong. 
Workplaces and Education Centres, Contract-
ing, Art and Leisure and Commerce are some of 
the main sections our projects are used for. 

4. SECTORS AND FEATURES

contracting

Areas

Hospitals | Consulting Rooms | Offices | Waiting rooms 
Corridors | Pharmacy Lobbies | Waiting Rooms 
Restaurants | Cafeterias

Properties

Recommended Products

Treviso | Sicilia Clip-in Folding | Sicilia Clip-in Variable Length | Modena 
Parma | Roma | Murano | Capri | Venezia | Verona
Italia 30 | Turin | Acoustic Baffle

Aesthetics Acoustics Durability Adjustability

workplaces and education centre

Areas

Classrooms | Libraries | Auditoriums | Corridors 
Lunch Rooms | Reception Areas | Offices
Meeting Rooms | Cafeterias

Properties

Recommended Products

Treviso | Venezia | Sicilia | Modena | Parma | Roma 
Murano | Capri | Mineral Fibre | Wood Chip | Turin
Sicilia Clip-in Folding | Sicilia Clip-in Variable Length

Acoustics Durability AdjustabilityAesthetics
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commerce

Areas

Shops | Supermarkets | Department Stores | Petrol Stations
Hairdressers | Banks

Properties

Recommended Products

Veneto | Italia 30 | Modena | Parma
Vinyl | Wood Chip | Acoustic Baffle

Aesthetics Acoustics Durability Adjustability

art and leisure

Areas

Cafés | Restaurants | Cinemas | Theatres 
Swimming Pools | Gyms

Properties

Recommended Products

Treviso | Sicilia | Modena | Parma | Roma | Murano
Capri | Mineral Fibre | Wood Chip | Sicilia Clip-in Folding
Sicilia Clip-in Variable Length

Aesthetics Acoustics Durability Adjustability



We base our Action Plan on a Diagnosis of the company’s situation 
regarding CSR. This involves identifying actions linked to the 10 
principles of the Global Compact and the SDGs present here: 
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Project in GranCasa Shopping 
Centre (Zaragoza). Acoustic Baffle 
product, wood finish. 
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Among the areas of action of THU Ceiling Solu-
tions’ Corporate Social Responsibility policy, Hu-
man Rights is one of the company’s main focuses. 

In this section we will talk about the actions the 
company has been engaged in over the years and 
the actions we decided to strengthen to further 
our work in this area. 

In terms of the linked principles and the sustaina-
ble development goals related to these principles, 
at THU we wanted to collaborate in the protection 
of Human Rights by investing in two projects pro-
moted by the NGO InteRed. 

Furthermore, to increase our workers’ awareness 
and commitment and to involve them in these hu-
manitarian projects, a vote was taken on which 
projects the company would support with €6,000 
each. These were the Peru project in 2019 and the 
Congo project in 2020. The THU team decided to 
support the following causes: 

• Developing youth leaders with values for 
social transformation in Peru. This project 
fostered educational processes through the 
practice of human values and the exercise of 
citizen participation in the fight against cor-
ruption and social insecurity. This project, 
supported by THU Ceiling Solutions, directly 
assisted 910 people, the Ministry of Education 
of Peru, 3 educational institutions and 3 social 
organisations. A total of 12,500 persons indi-
rectly benefited from this project. 

• Fundraising to address the COVID 19 emer-
gency in Mbuji Mayi, Democratic Republic of 
the Congo. The already precarious situation of 
the population of Mbuji Mayi was even more 
negatively impacted after the lockdown im-
posed by the national government at the end 
of March 2020 due to the COVID-19 pandemic. 
A total of 5,665 were assisted by this project. 
While the effects of lockdown caused various 
problems for the population, the aid focused 
on:

• Providing food to an average of 50 
families. 

• Water distribution in different neigh-
bourhoods, reaching approximately 
40 families. 

• Family outreach through the installa-
tion of 6 disinfection points in the sur-
roundings of the Don Bosco site. 

Due to the success of the projects and the team's 
enthusiasm, it was decided to launch a Corporate 
Volunteering scheme.  The aim of this scheme is to 
stimulate our employees’ solidarity and encourage 
them to take part in social projects; develop and 
foster THU workers’ skills, such as solidarity, col-
laboration, teamwork, creativity, etc.; and finally 
to create bonds that strengthen internal relation-
ships and increase employees’ pride in belonging 
to the company.

5. HUMAN RIGHTS

THU collabo-
rates on solidar-
ity projects to 
end poverty and 
inequality.

Principle 1. All businesses everywhere, regardless of size or 
sector, have the baseline responsibility to respect human 
rights. 

Principle 2. Ensure that businesses are not complicit in 
human rights abuses.

At THU we uphold and promote 
respect for human rights, and as 
such, our actions and employees’ 
actions aim to contribute to erad-
icating extreme poverty around 
the world.

Thanks to the solidarity projects 
carried out in 2020, we provided 
resources and outreach to more 
than 5,665 people to combat 
COVID-19 and promote family 
health and welfare. 
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This Volunteering scheme gives employees 4 
hours per year to devote to carrying out solidarity 
activities and participating in Association or NGO 
volunteer programmes authorised by THU. As the 
initiative was only launched at the end of 2020, 
only one of our workers has used their 4 allotted 
hours. This was for the Valencia Acoge project, for 
which they devoted their time to helping migrants 
by teaching them basic computing skills for job 
seeking, and sharing with them tips on interview 
etiquette and best practices. 

THU also works with Action Against Hunger, help-
ing to promote their work. In addition, we donate 
computer equipment and office supplies to the 
Fundación Iniciativa Solidaria Ángel Tomás (FI-
SAT) to be used in computer classes for people 
without resources and in a situation of social re-
integration. 

1. INTRODUCTION
2. ABOUT THU CEILING SOLUTIONS 
3. THU CEILING SOLUTIONS AROUND THE WORLD
4. SECTORS AND FEATURES

5. HUMAN RIGHTS
6. LABOUR LAWS 
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In the ‘Developing youth leaders with values for social transformation in 
Peru’ project we were able to benefit a town of around 12,500 people. Here 
educational processes were promoted through the practice of human val-
ues and the exercise of citizen participation in the fight against corruption 
and social insecurity. In addition to training more than 40 women through 
an empowerment project.
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Total people 
benefited

+19000

Total women/girls 
benefited

+9000

Total men/boys 
benefited

+10000

Countries
 benefited

3

Organisations we have 
collaborated with

4

Hours devoted to 
Corporate Volunteering 

4

We helped distributed water to 
more than 40 families of approx-
imately 7 members on average 
with a tanker truck in the Makala 
neighbourhood in the Democratic 
Republic of the Congo. 

At THU we support education in countries 
with fewer resources to promote training 
based on the freedom and equality of all 
people. We support institutions by providing 
them with areas that promote education, 
such as libraries. 
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Project at EDEM Business School 
(EDEM) 

Roma Stave
Italia Stave
Verona Stave
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The people who make up THU are highly compe-
tent, qualified and experienced, and this is reflect-
ed in the customer service we provide and our re-
lationships with users.

THU strives to promote its staff’s skills and abili-
ties to accompany them through their profession-
al development. That is why we are committed to 
providing continuous training for all our workers 
to benefit both the company and employees. In ad-
dition, we offer variable bonus payments to 100% 
of our workforce for achieving our annual global 
targets.

Furthermore, to support the generation of quality 
employment and with the aim of supporting new 
generations, we partner with training institutions 
to hold work placement programmes at the com-
pany. 

The team has continued to grow year after year 
and increased by 10.77% during 2020.

Our workers are mostly local, and employment op-
portunities are available in the country in which 
THU is based (Spain). We also have numerous em-
ployees and jobs around the world; THU agents 
working in the countries in which we operate.  

The total workforce is made up of 72 profession-
als who have an average age of 43.2 years, and 
the number of women on our staff has increased 
by 30%. 

6. Labour Laws

The company creates fair employment op-
portunities by hiring staff following the 
average market-based salary, without gen-
der discrimination.

Principle 3. Businesses should uphold the freedom of as-
sociation and the effective recognition of the right to col-
lective bargaining.

Principle 4. Businesses should eliminate all forms of 
forced and compulsory labour.

Principle 5. Businesses have the responsibility to abolish 
child labour.

Principle 6. Businesses should eliminate discrimination in 
respect of employment and occupation.

THU considers the Occupational Risk Pre-
vention policy a priority, which is why we 
allocate time and resources for its continu-
ous improvement.  

Year
Manufactur-

ing/Ware-
house

Other 
Departments

Workforce 
Total

2019 42.9 42.3 42.7

2020 44.1 42 43.2

Average age (%)

Year
Men 
(Technicians-Busi-
ness Administra-
tion)

Women 
(Technicians-Busi-
ness Administra-
tion)

Men 
(Factory-Ware-
house-Clean-
ing)

Women 
(Factory-Ware-
house-Clean-
ing)

2019 18 9 37 1

2020 19 12 40 1

+5.56% +33.33% +8.11% 0%

Workers by Department

Year Permanent Temporary Total

2019
56 

(86.2%)
9

(13.8%)
65

2020
67 

(93.1%)
5

(6.9%)
72

Contract type

Year No. Training 
Courses

No. People 
Benefited

2018 8 41

2019 16 55

2020 11 45

Training courses
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65 units 19 units

Our commitment to our workers is reflected in our 
actions aimed at promoting work-family balance. 
Facilitating working-hour flexibility with re-
duced working hours, paternity or maternity leave, 
breastfeeding hours, flexible holiday calendar, 
etc. In addition, in our effort to implement a com-
pany model concerned with working relationships, 
we are committed to creating and maintaining a 
work environment that respects personal dignity 
and freedom and focuses on compliance with na-
tional and international legal regulations that pro-
tect human rights, thus creating quality jobs.

Harassment in any form and particularly sexual or 
gender-based harassment goes against THU’s pol-
icy, Code of Ethics and values. For this reason, THU 
will not tolerate discrimination of any kind within 
the Company, and we are committed to generat-
ing a work environment in which people can work 
freely. 

To this end, a  Protocol for Preventing Sexual and 
Moral Harassment was implemented throughout 
the year to provide employees with measures and 
procedures to prevent, detect and act against situ-
ations of harassment. This protocol, along with the 
other THU protocols and policies, is disseminated 
internally. 

Furthermore, to improve internal communication 
we have launched a corporate app on which we 
share the most relevant news on labour issues, the 
company’s achievements, employees’ experienc-
es, and through which we carry out satisfaction 
surveys to find possible areas for improvement to 
achieve a better experience for our team.

We also share the contents discussed at our quar-
terly meetings with representatives from the 
Works Council. This way we ensure freedom of 

1. INTRODUCTION
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Communications made: Available accounts: 

Content published:
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To combat inequalities, we implement communi-
cation channels to include all workers and offer 
flexible work schedules. 

Frequency and Severity Rate

Worker freedom of association and trade 
union membership. 

association, union membership and the effective 
application of all collective agreements signed 
with workers. To guarantee freedom of expression 
and opinion within the company, an internal Anon-
ymous Letterbox was installed in 2020 in which 
employees can post conflicts or suggestions with 
total freedom. 

In terms of occupational risk prevention in the 
company, we have achieved very positive results. 
We would like to thank all our technical and man-
agerial staff and our entire team for their work on 
this regard. The results we have obtained vouch 
for our policies’ effectiveness and have increased 
trust among our staff and customers.

A notable milestone for us in 2020 was achieving 
the ISO 45001:2018 certification for occupational 
health and safety management systems, aimed at 
protecting workers and visitors from occupational 
accidents and diseases. In doing so THU Ceiling 
Solutions bolsters its commitment to a culture of 

workplace health and safety that grows stronger 
by the day. This international standard for occupa-
tional health and safety management systems is 
intended to provide safe and healthy working con-
ditions to prevent work-related injuries and worker 
health deterioration.
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At THU we work continuously to reduce our car-
bon footprint as much as possible. Our products 
are designed with 100% recyclable materials, such 
as steel and aluminium. In addition, we now use up 
to 25% recycled material in our manufacturing 
processes, and recover waste to return it back to 
the production cycle.

We use energy from 100% renewable energy sourc-
es to manufacture our products. Both our non-me-
tallic products and wood chip ceilings use wood 
from certified-sustainable forests, demonstrating 
once again THU’s commitment to the environment.

We also use 100% recycled and recyclable mate-
rial for the packaging. Plus, we use the minimum 
amount of packaging needed to complete the 
three Rs rule: Reduce, Reuse, Recycle.

It is also worth noting that production takes place 
in Spain, which considerably reduces product 
transport and the use of fossil fuels. All processes 
comply with an environmental management sys-
tem implemented in our organisation according to 
the UNE-EN ISO 14001:2015 standard.  

To bolster and raise awareness about this area, we 
disseminate environmental protocols and policies 
both internally and externally and provide environ-
mental training to all personnel. Among the poli-
cies available are those aimed at regulating water 
saving, waste separation, reducing fuel, reduc-
ing power consumption and paper reduction and 
recycling. These policies, along with the training 
documentation, are also available on the internal 
THU application, which all workers have access 
to. Moreover, in order to improve the quality of the 
services and projects we execute on a daily basis, 
we share with the companies we are going to work 
with a series of environmental conditions, which 
they must undertake to respect during the length 
of our business relationship. Within the strategic 
objective of improving the energy efficiency of our 
production processes, we carried out two key pro-
jects during 2019/2020:

• The transformation of the lighting system in 
the manufacturing and warehouse areas us-
ing LED-technology light fittings. Through this 
project we were able to reduce energy con-
sumption by 60%, equivalent to an annual sav-

7. Environment

Principle 7. Businesses should support
a precautionary approach to environmental
challenges.

Principle 8. Businesses should undertake initiatives to
promote greater environmental
responsibility.

Principle 9. Businesses should encourage
the development and diffusion of environmentally
friendly technologies.

2019 2020 Total Difference 
2018/2019

Difference 
2019/2020

Steel (kg) 
Scrap (000000) 479225.00 406370.00 885595.26 +25.50% -17.93%

Aluminium (kg) 
(000001) 20785.00 17902.00 38687.33 +33.23% -16.10%

Steel (kg)
(000003) 406680.00 350860.00 757540.13 +13.47% -15.91%

Wood (kg) 
(000004) 135970.00 175900.00 311870.57 +56.66% +22.70%

Cardboard (kg) 29580.00 23776.00 53356.22 +21.50% -24.41%
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ing of 169 MWh consumed and a reduction in 
CO2 emissions from energy generation of 56 
tonnes.

• The modernisation of the compressor equip-
ment of the manufacturing area, replacing it 
with high-performance equipment with built-
in frequency variator. The aim of this project is 
to adjust as much as possible the energy con-
sumption of existing compressors to the ex-
act demand for air at any given time, thereby 
reducing the energy costs of production. This 
way we have achieved an annual saving of 25 
MWh and a reduction in CO2 emissions from 
energy generation of 8 tonnes.

Both projects are eligible for funding from the 
IVACE (Valencian Institute of Business Competi-
tiveness), co-financed by the European Union with-
in the ERDF Operational Programme of the Region 
of Valencia 2014–2020, receiving a total grant of 
€10,542.33 (€7,764.08 for the lighting system pro-
ject and €2,778.25 for the compressors project). 

As a show of our continuous process of research 
into and development of new systems and solu-
tions, the company holds the following certifica-
tions in addition to those mentioned above:

• ISO 9001 certification (Quality Management 
System) audited by Bureau Veritas.

• AENOR N Mark quality certificate.
• NF quality certification FROM the CSTB in 

France (Centre Scientifique et Technique du 
Bâtiment). 

• CE marking, in accordance with the Europe-
an Regulation on Construction Products No 
305/2011, audited by Bureau Veritas.

• Products and systems compliant with the 
Technical Building Code (CTE, for its name in 
Spanish).

All the measures implemented in 
the area of waste management, 
energy efficiency, renewable en-
ergies, etc. are carried out to col-
laborate with the protection and 
care of the environment. 

An objective we pur-
sue with the ener-
gy-efficiency actions 
reflected in our Ac-
tion Plan. 

Application of the Waste Man-
agement procedure in our actions: 
minimising waste generated, both 
in quantity and in hazardousness, 
giving greater priority to recycling 
and reuse.

Type of Waste 2019 2020 Difference 
2019/2020

Absorbing Materials/
Rags 1,925 3335 42%

Hydraulic Oils 4,796 1172 -309%

Contaminated Pack-
aging 1,782.96 904 -97%

Oils 15 - -

Lamps 1,018 - -

Waste Electrical and 
Electronic Equipment 
(WEEE)

1 310 100%

Cutting Fluid 420 - -

Contaminated Land 10,400 - -

Inks 10 - -

Toner 26 - -

TOTAL OVERALL Dif-
ference 2019/2020

TOTAL OVERALL 20,527.96 5721 -259%

Diesel 
(litres)

Petrol 
(litres)

Paper 
(kg)

2018/2019 2% 29% 12%

2019/2020 -25% 48% -14%
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Project at bowling alley with Milan 
Open Cell and Grid ceiling. 
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THU stands against corruption in all its forms. Our 
focus is on carrying out transparent management 
that contributes to good governance, economic 
development and the progress of social welfare 
wherever we do business.

• We are committed to working ethically, legally 
and professionally.

• We do not pay bribes nor do we accept them, 
nor induce or allow third parties to make or re-
ceive bribes on our behalf to obtain business.

• We never give anything of value to public or 
private officials, directly or indirectly, to influ-
ence their decisions.

• We record our transactions accurately.

To strengthen our actions, THU created the An-
ti-Corruption Policy, which aims to develop the 
behavioural guidelines to follow in the fight 
against corruption, establishing an internal pre-
ventive framework to eliminate or at least mitigate 
the risks of corruption in the performance of its 
activity. Its primary purpose is to serve as a guide 

and model to follow in the fight against corruption. 
This policy covers all areas, be it contracts, finan-
cial controls, purchases, gifts and business cour-
tesies, training, audits, etc. 

As a example of this policy in action, in December 
we held a Christmas draw in which we raffled all 
the gifts and business courtesies the company re-
ceived throughout the year. 

8. Anti-Corruption

Principle 10. Businesses should work against corruption in 
all its forms, including extortion and bribery.

With our Anti-corruption Policy and the 
actions we undertake internally we pro-
mote justice and reduce inequalities. 
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