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about this 
report: 
introduction
For the second year, THU has put together 
its Sustainability Report. After the success 
of the first edition in 2020, we present the 
current THU Ceiling Solutions 2021 Sus-
tainability Report. This document reflects 
the progress achieved in the company 
throughout the year and the impact it gen-
erated. The contents of this report respond 
to the issues recognised as relevant in the 
diagnosis performed for the implementa-
tion of our Corporate Social Responsibility 
project in the company together with the ac-
tive participation of InteRed. 

The aim is to bring our workers, customers 
and society in general relevant information 
regarding THU Ceiling Solutions’ impact 
and behaviour throughout 2021.  

After many years of carrying out corporate 
social responsibility actions, at the begin-
ning of 2020 we decided to set a real target 
based on a thorough study of our company 
and the actions we have been carrying out 
internally in this regard. This study would be 
used to create a defined project to use as 
a guide to achieve more ambitious and im-
pactful objectives.

The goal of this annual report is to demon-
strate our commitment to this initiative and 
to the principles of our Code of Ethics — the 
basis of all our actions — by covering the 
activities and indicators that best reflect 
THU’s significant social, environmental and 
economic impacts. 

To do this, relevant information on specific 
industry issues and the company was con-
sidered and compiled, mainly documenta-
tion put together from interviews conducted 
with the managers of the company’s main 
management areas and stakeholders.

“We want to show our com-
mitment to our Code of 
Ethics
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Address: 

C/ Masía de monte 
Alcedo, parcela 4.3 
Pol. Ind. Masía Baló, 
46394 Ribarroja 
del Turia (Valencia, 
Spain)

Website: 

https://thu.es

General Director: 

Gabriel García 
Izquierdo

Contact Person: 

Onofre Sanz Benlloch

Email address: 

info@thu.es

Telephone number: 

+34 961 340 544

Number of 
employees: 

77

Sector:

Industry

Activity:

Manufacture of 
metallic ceilings and 
profiles

Country:

Spain

Business Net 
Revenue:

€44,636,786.29
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about 
THU

At THU we want the way we manage our 
business to be based on giving our activi-
ties’ impact on society the importance it de-
serves. 

Thus, we are not only committed to being in 
compliance with national and international 
labour, environmental protection and Hu-
mans Rights laws, but we are also engaged 
in many voluntary actions to improve the 
quality of life of our employees, the commu-
nities where we operate and the society as 
a whole. 

THU is aware of the importance and respon-
sibility of contributing to human respect 
and dignity. That is why we work to promote, 
protect and ensure the protection of human 
rights for all the people with whom we have 
a relationship, both in Spain and other coun-
tries. 

We work continuously to ensure we are a 
sustainable and responsible business mod-
el with the environment and its stakehold-
ers. The participatory methodology used 
to implement the Global Compact and the 
SDGs is a continuous tool through the in-

ternal mapping of actions, policies or initi-
atives linked to the promotion, encourage-
ment and practical improvement of human, 
social and environmental sustainability.

For this we based our participation on a Di-
agnosis of the company’s situation in terms 
of CSR to identify actions related to the 10 
principles of the Global Compact and the 
SDGs and included these actions within the 
company’s strategy and Action Plan, ena-
bling us to make solid progress on our path 
to social responsibility.

To make this diagnosis, various groups with-
in the company reflected on areas where 
new actions are needed or existing actions 
strengthened.

“We work continuously to 
ensure we are a sustainable 
and responsible business 

model with the environment and its 
stakeholders. 
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about THU:

business 
model

CORPORATE VALUES

 - Transparency
 - Creativity 
 - Environmental Awareness 
 - Equality

ACTION PRINCIPLES

 - Quality Policy
 - R&D Management Policy
 - Environmental Management Policy
 - Equality Policy
 - Electricity Consumption Reduction Policy
 - Harassment Protocol
 - Code of Ethics

STAKEHOLDERS

 - Defence of Human Rights
 - Sustainability
 - Commitment

 - Water Saving Policy
 - Waste Management Policy
 - Anti-Corruption Policy
 - Corporate Volunteering Policy
 - Paper Recycling Policy
 - Fuel Reduction Policy
 - Environmental Awareness

WorkersCustomers EnvironmentSuppliers Society
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RESPONSIBLE DESIGN
Products created with 
sustainability in mind, 
striving for efficiency of 
use.

RECYCLING
Use of recyclable materi-
als to continue the prod-
uct’s sustainable cycle.

TRANSPORT
Striving for the sustaina-
ble transport of our prod-
ucts. Using own carriers 
and professional compa-
nies.

MANUFACTURING
Production and man-
ufacturing processes 
that reduce waste as 
much as possible and 
use 100% renewable 
energies.

MATERIALS
Use of 100% recyclable 
materials in all our prod-
ucts.



PAGE 

12

Research / Analysis / Implementation / Measurement / Improvement

about THU:

history

T, H, U…
These are the profiles used to install ceiling 
insulation. It is also where our name comes 
from. 

In 1989, THU was founded with a practical 
vision, to respond to a market need. For over 
30 years we have pursued one aim: achiev-
ing the best quality and service for our na-
tional and international customers. 

We are a company based in Valencia dedi-
cated to the manufacture of metallic ceil-
ings and partition profiles. We work to 
achieve the best result for our customers by 
including new product lines and designing 
constructive and decorative solutions that 
are also environmentally friendly.

Until recently, metallic ceilings were con-
sidered the one-size-fits-all solution to 
technical problems: you could do adjustable 
ceilings, fireproof ceilings, add acoustic in-
sulation...

But, today, our goal is for buildings to be 
planned with the intention and desire of in-
stalling metallic ceilings. Metallic ceilings 

offer the freedom to create unique spac-
es or to transform traditional spaces into 
something better. Not only more functional 
or safer, but better in all aspects. 

Before we opened our Ribarroja del Turia 
facilities in 2009, we went through three 
other warehouses. With each move, we add-
ed more machinery and increased our pro-
duction space. Today we have 30,000 m2 
where we keep all our resources and are 
able to produce more than 1 million square 
metres of metallic ceilings and more than 
50 million linear metres of profiles per year. 

In 2014, when the Zriser Group took charge, 
we had a turnover of €10 million. This soared 
to €26 million in 2018 and €33 million in in 
2019, the year of our 30th anniversary, fig-
ures that prove that we are on the right path. 
In 2021 this figure was €45M.

Our global expansion was key to this in-
crease as in order to become a world leader 
in the production and marketing of ceiling 
and profile solutions, it is vital to generate 
value for customers in a differentiated, effi-
cient and competitive manner. 
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“Today, our goal is for build-
ings to be planned with the 
intention and desire of in-

stalling metallic ceilings.

Over the last 30 years we have transformed 
ourselves: we have improved our production 
processes, expanded our sales channels 
and, most importantly, we have created a 
catalogue that not only provides construc-
tion and decorative solutions, but also in-
spires our customers. 

Reducing our environmental footprint is 
a priority. With this in mind, our manufac-
turing process is designed to be as envi-
ronmentally friendly as possible. All our 

manufacturing takes place in Spain,our 
energy comes from 100% renewable en-
ergy sources, we use recycled materials 
and produce high-quality, fully recyclable 
products.

Some aspects of what we do and how we 
do it may not appear to have changed much 
since our foundation, but there is a reason 
behind this that has become our differential 
value. Our company is alive and constantly 
changing. 

Gabriel García | General Director
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1989
Starts out in 1989 manufacturing 
profiles for warehouse insulation.

Wider product offer

• Profiles for laminated plasterboard partitions.
• Omegas.
• Light structure profiles. 
• Aluminium staves for metallic ceilings. 
• Refrigeration chamber panel finishes.

1994
A new site covering 6000m2 is built in Paterna 
to house new machinery. 

• Improvement of the production process.
• Marketing improvements.
• More products are again added (false ceiling profiles, 

staves, latticework and metallic panels).

The range of perforated and smooth panels is 
added to the metallic ceiling range. (High accept-
ance, investment, technology and production).

2004

Large site with more than 30000m2 of surface area 
in Ribarroja del Turia with all its resources. (Offices, 
manufacturing, marketing and branch offices).

Qualitative development.

• Improvement and modernisation of manufacturing processes. 
• Care for safety measures.
• Packaging automation. 
• Business activity expands nationally and internationally. 
• Technology update for all its sectors.
• Specific preparation and training for workers. 

2009
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Acquisition by Zriser group. 

THU’s image and strategy change begins. 

2015

Financial development. 

Between 2015 and 2020, our figures tripled and our 
workforce nearly doubled in size. 

2018
30th anniversary.

In the year of our 30th anniversary, we sur-
passed €30 million in revenue, spread over 
3 continents and more than 15 countries. 
These figures, paired with the Property’s 
continuous support, give us encourage-
ment to continue working hard on all our 
projects.

The path of growth.

We posted a turnover of €45M and are still on the ‘path 
of growth’ we began years ago.

2019

2021
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about THU:

integrity 
and ethics
At the beginning of 2019 we began the Cor-
porate Social Responsibility project with 
the creation of a CSR Committee in charge 
of studying, analysing, developing, pre-
paring and implementing a document that 
would set the company's Corporate Social 
Responsibility path. At the beginning of 
this project, we held meetings with the var-
ious departments to understand the issues 
workers were concerned about. From these 
meetings we compiled a series of objectives, 
and a plan was drawn up to implement them 
in the company departments. 

Using this list of priority objectives we be-
gan to develop our first Action Plan by set-
ting goals that would help improve working 
conditions in the company, the environment 
and society in general, choosing the areas 
of action from which the Ten Principles of 
the Global Compact derive: 
 
• Human Rights
• Labour Laws
• Environment
• Anti-Corruption 

The result of this analysis was also reflect-
ed in our Code of Ethics, which consists of 
10 principles based on the United Nations 
Global Compact and the principles of the 
Sustainable Development Goals (SDGs). 

Our Code of Ethics aims to guide and ad-
vise the daily actions of all the people who 
make up THU so that we can all act under 
the same principles regardless of the coun-
try we are in. With it, THU is committed to 
implementing or developing policies and ac-
tions to ensure its implementation for both 
present and future generations. This Code 
of Ethic is applicable to all THU employees, 
in its dealing with clients, public and private 
authorities, partners, competitors, subcon-
tractors and suppliers of goods and ser-
vices, communities or any other collective 
everywhere we are. 

So, what are our guiding principles? 
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1 support and respect of Human 
Rights
THU is committed to promoting the princi-
ples outlined in this code of ethics among our 
suppliers, subcontractors and other stake-
holders we have relationships with to ensure 
coherence with these parties around the re-
spect that THU establishes regarding Human 
Rights.

2 avoiding complicity in Human 
Rights violations
THU is committed to promoting the princi-
ples outlined in this code of ethics among our 
suppliers, subcontractors and other stake-
holders we have relationships with to ensure 
coherence with these parties around the re-
spect that THU establishes regarding Human 
Rights.

3 supporting freedom of 
association and collective 
bargaining
We recognise the right of workers to union-
ise, and we join in promoting and defending 
their interests and collective bargaining, as 
stipulated by the law. We make it possible for 
workers to put forward initiatives about their 
working conditions, without these interfering 
with the company’s regular activities. We en-
courage open communication between em-
ployees and managers about ideas or issues 
and working together to deal with work con-
dition issues.

4 eliminating and preventing all 
forms of forced or compulsory 
labour
THU is committed to obeying and applying 
national and international legal requirements 
regarding the elimination and prevention of 
forced labour in all its activities and relation-
ships and guarantees that anyone who works 
for the company does so on a voluntary basis. 
At THU we respect schedules, overtime, ben-
efits, work contracts, conditions of service, 
etc. in accordance with the provisions of the 
applicable Labour Code at all times.

5 eliminating child labour

THU does not tolerate child labour, will not 
use child labour nor will it incorporate any 
product or service derived from child labour 
into its business activities in any of the coun-
tries in which it operates, and will ensure 
compliance with International Labour Or-
ganisation (ILO) standards on child labour. 
THU demands all employees and suppliers to 
follow this principle.

6 supporting the elimination of 
discrimination
THU promotes equal opportunities and re-
spect of employment and occupation without 
discrimination based on race, gender, disabil-
ity, religion or any other situation protected 
by the laws of the countries where we operate. 
THU is committed to implementing inclusive 
workplace practices related to recruitment, 
promotions, training, remuneration and 
benefits, based only on qualification, perfor-
mance, competence and the experience of the 
persons linked to our activities.

7 supporting a precautionary 
approach to the environment
THU has an Environmental Protection Poli-
cy and is committed to complying with envi-
ronmental laws and regulations to minimise 
the impact THU activities may have on its 
employees’ health and welfare, the surround-
ings in which the company operates and the 
environment. The company is committed to 
promoting initiatives that encourage taking 
responsibility and implementing good envi-
ronmental practices, both among its employ-
ees and the public it maintains relationships 
with.

8 working against corruption in all its 
forms

THU promotes the fight against corruption 
both inside the company and in the opera-
tions it carries out. THU is also committed 
to obeying ethical and moral rules of con-
duct derived from the laws of each country in 
which we operate. We also work against cor-
ruption in all its forms, including extortion, 
fraud and bribery.

9 workplace health and safety

THU provides a safe and healthy workplace to 
its employees, without violence, bullying, in-
timidation and disrespect. THU undertakes 
to continuously update its occupational risk 
prevention and control measures, providing 
suitable personal protective equipment (PPE) 
to our staff, arranging training programmes 
and creating procedures to implement the 
applicable occupational risk prevention regu-
lations. THU expects the partner companies, 
subcontractors and suppliers it works with to 
apply these policies.

10 social responsibility and future generations

THU is committed to implementing Corporate Social Responsibility as a business model that 
goes further than its legal obligations and will allow it to develop a process of continuous im-
provement and a commitment to competitiveness and sustainability, based on values and prin-
ciples regulated by the fulfilment of human rights. We promote the management of a transpar-
ent, participatory company in which its business relationships, the quality of the employment 
and decision making are strategically focused on actions related to its economic, social and 
environmental impact.
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about THU:

communication

Communication is one of the most critical 
factors for companies to operate and de-
velop properly. The benefits of communica-
tion (improving the organisation’s compet-
itiveness, boosting employee motivation, 
increasing commitment and involvement, 
customer engagement and building a com-
munity with our target audience) are essen-
tial for the company’s growth and develop-
ment. 

That is why at THU we use all our available 
means to transmit truthful information that 
encourages interaction with people and 
contributes to projecting and strengthening 
our corporate mission. 

We have diversified our communication 
channels to facilitate interaction with our 
stakeholders. We have a range of commu-
nication channels stakeholders, customers 
and the general public can use:

• Our website: https://thu.es offers up-to-
date information on our products, ser-
vices and achievements in 3 languages 
(Spanish, English and French). A new 
project in 2021 led us to completely 

transform our website with a new design 
and greater usability. 

• Customer area: A space available on 
the ‘Customer Login’ tab that is used 
as an external communication channel 
through which all information related to 
operations can be consulted in a com-
fortable, fast and simple way.

It also allows users to access discounts 
by product family or item, pending or-
ders, delivery notes, invoices, collections, 
etc., with information updated in real 
time. For example, changes to deliveries 
by the Orders Department will be imme-
diately updated in the Customer Area.

• THU Ceiling Solutions application: A 
2020 addition, the new app is an inter-
nal communication channel where we 
post corporate and organisational pro-
cedures as well as useful information 
for our employees (corporate resourc-
es, ads, motivational videos, training 
courses, news, among others). This tool 
makes it easier to exchange information 
between company staff.
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• Trade publications: Magazines, emails 
and surveys, among others.

• Social media: We use social media sites 
for external communication, including 
Facebook, Linkedin, Instagram, Pinter-
est and Youtube. 

• Newsletters: Our newsletters are online 
communication bulletins which we write 
ourselves and send to both customers 
and employees, tailoring the content to 
each group. 

• Catalogues, brochures and price lists: 
We design, create and send a range of 
useful documentation to our customers. 

We have two corporate catalogues that 
are updated annually, one with all the 
data and features of our ceiling solu-
tions and an inspirational one showing 
the most recent projects featuring our 
products. 

We also design the THU Price List every 
year and create numerous information 
brochures for new product launches or 
to meet internal needs. 

The company’s organisation system in-
cludes and involves all our stakeholders. 
This way we build a solid two-way and last-
ing relationship with all groups (suppliers, 
customers, workers, etc.). 

All views and opinions are important to us, 
and we see them as opportunities for im-
proving our strategy and action plan. Every 
demand is considered in detail.  

As such, the new way of forging business re-
lationships, focused on a renewed, win-win 

business model, is the basis of our commu-
nication plan and the objective we seek to 
achieve with each of our actions.  
 

“At THU we use all our avail-
able means to transmit 
truthful information that 

encourages interaction with peo-
ple and contributes to projecting 
and strengthening our corporate 
mission. 
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THU Ceiling 
solutions around 
the world
THU has evolved and now operates in a 
large number of countries around the world.

As an industry leader, THU has participated 
in major construction projects.

We operate in the 50 Spanish provinces 
plus Ceuta and Melilla, and work with more 
than 600 customers. 

Our products are also available internation-
ally, in more than 20 countries: 

1. INTRODUCTION
2. ABOUT THU CEILING SOLUTIONS 
3. THU CEILING SOLUTIONS AROUND THE 

WORLD
4. SECTORS AND FEATURES
5. SUSTAINABLE DEVELOPMENT GOALS

6. HUMAN RIGHTS
7. LABOUR LAWS 
8. ENVIRONMENT
9. ANTI-CORRUPTION 

Morocco
Algeria
Tunisia
Côte D´Ivoire
Senegal
Cameroon
Mauritania
Nigeria
Ghana
Equatorial Guinea
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Colombia
Panama
Mexico
Chile 
Peru
Bolivia
El Salvador
Ecuador
Costa Rica

Israel

Spain
France
Portugal
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THU around the world: 
some of our 
projects
THU offers a varied range of products that 
can be adapted to suit each space and cus-
tomer need. 

Every year, we share our new projects in the 
Zenith Catalogue. This catalogue is a compi-
lation of projects that demonstrate the ver-
satility of metal ceilings with inspirational 
photographs to showcase the most creative 
side of interior design. 

So, what does Zenith mean? Zenith is find-
ing yourself at the highest point, fighting 
against gravity to stay up, head and shoul-
ders above the rest. 

This name is in keeping with our purpose: 
to contribute a sense of beauty to projects 
with our high-quality materials in order to 
captivate viewers. 

The qualities of the materials used in the 
projects in the next pages are Aesthetics, 
Acoustics, Durability and Adjustability.

office

residential

industrial 
warehouse

metallic

panel

stave 
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1works in offices with the Florencia panel in different formats. 
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2works in an industrial warehouse with the Veneto stave adapted to the shape of the ceiling. 
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3residential building with Italia stave with chlorine treatment for damp areas.
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sectors and 
features

THU’s ceiling solutions are distinguished 
by their versatility. Our solutions contribute 
high-quality materials and a sense of beau-
ty to projects that captivates viewers. 

Ceilings that can used for of all types of 
spaces, regardless of the sector to which 
they belong. Workplaces and Education 
Centres, Contracting, Art and Leisure and 
Commerce are some of the main sections 
our projects are used for. 

1. INTRODUCTION
2. ABOUT THU CEILING SOLUTIONS 
3. THU CEILING SOLUTIONS AROUND THE 

WORLD
4. SECTORS AND FEATURES
5. SUSTAINABLE DEVELOPMENT GOALS

6. HUMAN RIGHTS
7. LABOUR LAWS 
8. ENVIRONMENT
9. ANTI-CORRUPTION 

workplaces and education centre

Areas

Classrooms | Libraries | Auditoriums | Corridors 
Lunch Rooms | Reception Areas | Offices
Meeting Rooms | Cafeterias

Recommended Products

Treviso  | Venezia | Sicilia | Modena | Parma | Roma 
Murano | Capri | Mineral Fibre | Wood Chip
Turin | Sicilia Clip-in Folding  
Sicilia Clip-in Variable Length

Acoustics Durability AdjustabilityAesthetics

Properties
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contracting

Areas

Hospitals | Consulting Rooms | Offices | Waiting 
rooms 
Corridors | Pharmacy Lobbies | Waiting Rooms 
Restaurants | Cafeterias

Recommended Products

Treviso | Sicilia Clip-in Folding | Sicilia Clip-in 
variable length | Modena | Parma | Roma | Murano | 
Capri | Venezia | Verona
Italia 30 | Turin | Acoustic Baffle

commerce

Areas

Shops | Supermarkets | Department Stores
Petrol Stations | Hairdressers | Banks

Recommended Products

Veneto | Italia 30 | Modena | Parma
Vinyl | Wood Chip | Acoustic Baffle

art and leisure

Areas

Cafés | Restaurants | Cinemas | Theatres 
Swimming Pools | Gyms

Recommended Products

Treviso | Sicilia | Modena | Parma | Roma | Murano
Capri | Mineral Fibre | Wood Chip 
Sicilia Clip-in Folding | Sicilia Clip-in VL
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sustainable 
development 
goals
On 25 September 2015, world leaders 
adopted a set of global goals to eradicate 
poverty, protect the planet and ensure 
prosperity for all as part of a new sustaina-
ble development agenda. 

Each objective has specific goals that must 
be achieved in the next 15 years:

1. No Poverty.

2. Zero Hunger.

3. Good Health and Well-Being.

4. Quality Education.

5. Gender Equality.

6. Clean Water and Sanitation.

7. Affordable and Clean Energy.

8. Decent Work and Economic Growth.

9. Industry, Innovation and Infrastructure.

10. Reduced Inequalities.

11. Sustainable Cities and Communities.

12. Responsible Consumption and Produc-
tion.

13. Climate Action.

14. Life Below Water.

15. Life on Land.

16. Peace, Justice and Strong Institutions.

17. Partnerships for the Goals.

For the goals to be reached, everyone needs 
to do their part: governments, the private 
sector, civil society and people like you.

The 17 SDGs are related as they recognise 
that interventions in one area will affect the 
outcomes of others. The development of all 
of them must balance environmental, eco-
nomic and social sustainability.
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Following the promise of leaving no one be-
hind in their implementation of the SDGs, 
countries have committed to accelerating 
progress for those furthest behind. That is 
why the SDGs have been designed to bring 
several life-changing ‘zeros’ to the world, in-
cluding zero poverty, zero hunger, zero AIDS, 
and zero discrimination against women and 
girls.

At THU we based our Action Plan on a Diag-
nosis of the company’s situation regarding 
CSR. This involves identifying actions linked 
to the 10 principles of the Global Compact 
and the SDGs present. In this regard, we 
would highlight THU’s strong commitment 
over the years to 6 main goals, which are: 

- No Poverty: We support projects around 
the world to collaborate on improving the 
living conditions of local people. 

- Quality Education: We collaborate to facil-
itate access to education in underprivileged 
nations.

- Gender Equality: We offer training led by 
professionals to workers in the company 
and implement the Equality Plan. We also 
work internationally in more disadvantaged 
countries to spread a message of equality.

-Decent Work and Economic Growth: We 
work to provide fair and attractive employ-
ment for all the people who make up THU. 
We are committed to labour standards and 
always aim to take company benefits a step 
further. 

- Responsible Consumption and Produc-
tion: We work for sustainable production 
with extensive monitoring of our processes. 

- Climate Action: Our certifications, train-
ing and continuous controls foster greener 
thinking among our workers, suppliers and 
society in general. 

1. INTRODUCTION
2. ABOUT THU CEILING SOLUTIONS 
3. THU CEILING SOLUTIONS AROUND THE 

WORLD
4. SECTORS AND FEATURES
5. SUSTAINABLE DEVELOPMENT GOALS

6. HUMAN RIGHTS
7. LABOUR LAWS 
8. ENVIRONMENT
9. ANTI-CORRUPTION 
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human rights

Among the areas of action of THU Ceiling 
Solutions’ Corporate Social Responsibility 
policy, Human Rights is one of the compa-
ny’s main focuses. 

In this section we will talk about the actions 
the company has been engaged in over 
the years and the actions we decided to 
strengthen to further our work in this area. 

In terms of the linked principles and the sus-
tainable development goals related to these 
principles, at THU we wanted to collaborate 
in the protection of Human Rights by invest-
ing in solidarity projects. 

Following our work in 2020, to increase our 
workers’ awareness and commitment and to 
involve them in these humanitarian projects, 
a vote was taken on which projects the com-
pany would support with €5,000 each. 

In 2021, we helped improve the living condi-
tions of the most impoverished sectors with-
out access to basic needs of 13 communities 
in the provinces of Holguín and Las Tunas, 
focusing on the following points:

• Training and assistance to women who 
are victims of violence or living in situa-
tions of family conflict.

• Training and accompaniment of young 
people and children living in crisis.

• Teacher training in these communities 
for pedagogical updating and educa-
tional resources.

• Assistance to families affected by the 
impact of COVID-19 with no means of 
support.

• Promotion of the social fabric through 
the formation and articulation of local 
volunteering schemes. Proposal coordi-
nated with government social care cen-
tres for these communities.

In addition, we sponsored InteRed’s #Esto-
noesunacarrera event, the goal of which was 
to cover 40,075 kilometres to offer people 
affected by the San Juan Sacatepéquez in 
Guatemala and the Holguín and Las Tunas 
in Cuba projects a second chance.  

Principle 1. All businesses everywhere, regardless of size or 
sector, have the baseline responsibility to respect human 
rights. 

Principle 2. Ensure that businesses are not complicit in hu-
man rights abuses.

THU collabo-
rates on solidar-
ity projects to 
end poverty and 
inequality.

At THU we uphold and promote 
respect for human rights, and as 
such, our actions and employees’ 
actions aim to contribute to erad-
icating extreme poverty around 
the world.
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In 2021 we also collaborated on the Campaña 
del Kilo España (Kilo Campaign Spain) , con-
tributing to ensure no family in need goes 
hungry. In total, THU managed to collect 
more than 50 kilos of non-perishable food 
with the help of workers and the company.

We are very proud to deliver this food, which 
will go to the most needy Spanish families 
and will also be used to make meals at char-
ity canteens. 

Due to the success of the projects and the 
team's enthusiasm, in 2020 it was decided to 
launch a Corporate Volunteering scheme. 
The aim of this scheme is to stimulate our 
employees’ solidarity and encourage them 
to take part in social projects; develop and 
foster THU workers’ skills, such as solidar-
ity, collaboration, teamwork, creativity, etc.; 
and finally to create bonds that strengthen 
internal relationships and increase employ-
ees’ pride in belonging to the company.

This Volunteering scheme gives employ-
ees 4 hours per year to devote to carrying 
out solidarity activities and participating in 
Association or NGO volunteer programmes 
authorised by THU. 

In 2021 we continued to promote this initia-
tive with new volunteering opportunities. 

THU Ceiling Solutions workers who wished 
to took part in the #Estonoesunacarrera 
event mentioned earlier. Sponsored by the 
company, we gave our bib to 10 workers who 
wanted to support the cause with their Kilo-
metres. The company employees contribut-
ed a total of 1983 kms. 

This was in addition to the active involve-
ment of all company employees in the Kilo 
Campaign Spain. We would also point out 
here the participation of two workers who 
decided to use their volunteering hours to 
go to the centre to deliver the products. The 
2022 objective for this area is to get at least 
10% of the workforce to use their 4 hours of 
corporate volunteering time. To achieve this, 
THU will continue to encourage their partic-
ipation and actively look for new volunteers 
in different professional organisations dedi-
cated to helping and improving society. 

THU also works with Action Against Hunger, 
helping to promote their work with an annu-
al financial contribution of €250. 

Finally, it is worth mentioning the asphalt-
ing of our office entrances and the addition 
of reserved parking spaces for disabled 
people. This way we make THU even more 
accessible. 
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Thanks to the solidarity projects 
carried out in 2021, we provided 
assistance to families impacted 
by COVID-19 that lack means of 
support.
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3

+1300

4

Organisations we have 
collaborated with

Total women/girls benefited

Hours devoted to Corporate 
Volunteering
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3

+2000

+1100
Total men/boys benefited

Total number of countries 
benefited

Approximate number of peo-
ple benefited

In the Holguín and Las Tunas project we managed to ben-
efit to a population of about 200 people. Here we collabo-
rated in education, training and assistance of people who 
are victims of violence or in situations of family conflict. 
In addition to forms to teachers of these communities for 
their pedagogical update.

This year we have worked on education, train-
ing and assistance of different groups of peo-
ple in situations of conflict. Teachers have been 
supported and promoted the social fabric in 
collaboration with the centers of government of 
the communities in which we have participated.



PAGE 

36

Research / Analysis / Implementation / Measurement / Improvement

labour 
laws

The people who make up THU are highly 
competent, qualified and experienced, 
and this is reflected in the customer ser-
vice we provide and our relationships with 
users.

THU strives to promote its staff’s skills and 
abilities to accompany them through their 
professional development. That is why we 
are committed to providing continuous 
training for all our workers to benefit both 
the company and employees. In addition, 
we offer variable bonus payments to 100% 
of our workforce for achieving our annual 
global targets.

Furthermore, to support the generation of 
quality employment and with the aim of sup-
porting new generations, we partner with 
training institutions to hold work placement 
programmes at the company. The team has 
continued to grow year after year and in-
creased by 6.9% during 2021.

Our workers are mostly local, and employ-
ment opportunities are available in the 
country in which THU is based (Spain). We 
also have numerous employees and jobs 

around the world; THU agents working in 
the countries in which we operate.  

The total average workforce is made up of 
77 professionals, who have an average age 
of 44.1 years and the number of women on 
our staff has increased by 8.3%. 

Our commitment to our workers is reflected 
in our actions aimed at promoting work-fam-
ily balance. We facilitate working-hour flex-
ibility with reduced working hours, paterni-
ty or maternity leave, breastfeeding hours, 
flexible holiday calendar, etc. In addition, in 
our effort to implement a company model 
concerned with working relationships, we 
are committed to creating and maintaining 
a work environment that respects personal 
dignity and freedom and focuses on compli-
ance with national and international legal 
regulations that protect human rights, thus 
creating quality jobs.

Harassment in any form and particularly 
sexual or gender-based harassment goes 
against THU’s policy, Code of Ethics and 
values. For this reason, THU will not tolerate 
discrimination of any kind within the Com-
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pany, and we are committed to generating a 
work environment in which people can work 
freely. 

To this end, a Protocol for Preventing Sexu-
al and Moral Harassment was implemented 
throughout 2020 to provide employees with 
measures and procedures to prevent, detect 
and act against situations of harassment. 

In 2021 we complemented this protocol with 
the THU Ceiling Solutions 2021 Equality 
Plan, before this becomes a legal require-
ment for companies to have. 

We also wanted to provide equality training 
to the vast majority of the company through 
training talks led by InteRed professionals. 
The total percentage of employees who re-
ceived the talk in person is 90%, and the 
contents of the seminars were shared inter-
nally with 100% of the workforce 

In 2021 we continued to promote our internal 
communication channels, particularly the 
corporate app on which we share the most 
relevant news on labour issues, the compa-
ny’s achievements, employees’ experiences, 
and through which we carry out satisfaction 
surveys to find possible areas for improve-
ment to achieve a better experience for our 
team.

We also share the contents discussed at our 
quarterly meetings with representatives 
from the Works Council. This way we ensure 
freedom of association, union membership 
and the effective application of all collec-
tive agreements signed with workers. 

To guarantee freedom of expression and 
opinion within the company, we have kept 
the internal Anonymous Letterbox creat-
ed in 2020 in which employees can post 

conflicts or suggestions with total free-
dom. This letterbox was first implemented 
in 2021 and has made handling and solving 
workplace issues easier and more seamless.

In terms of occupational risk prevention in 
the company, we have achieved very posi-
tive results. 

We would like to thank all our technical and 
managerial staff and our entire team for 
their work on this regard. The results we 
have obtained vouch for our policies’ effec-
tiveness and have increased trust among 
our staff and customers.

With the ISO 45001:2018 certification for 
occupational health and safety manage-
ment systems, we bolster our commitment 
to a culture of workplace health and safety 
that grows stronger by the day. 

This international standard for occupational 
health and safety management systems is 
intended to provide safe and healthy work-
ing conditions to prevent work-related inju-
ries and worker health deterioration.
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Year Manufacturing/
Warehouse

Other 
Departments

Workforce 
Total

2019 42.9 42.3 42.7

2020 44.1 42 43.2

2021 44.8 43.8 44.1

Average age (%)

Year
Men 

Technicians/Business 
Administration

Women 
Technicians/Business 

Administration

Men 
Factory/Warehouse/

Cleaning

Women 
Manufacturing/Warehouse/

Cleaning

2019 18 9 37 1

2020 19 12 40 1

2021 19 13 44 1

0% +8.3% +10% 0%

Workers by Department

Principle 1 of Global Compact. All businesses 
everywhere, regardless of size or sector, have the 
baseline responsibility to respect human rights. 

Principle 2 of Global Compact. Ensure that busi-
nesses are not complicit in human rights abuses.

Year Permanent Temporary Total

2019
56 

(86.2%)
9

(13.8%)
65

2020
67 

(93.1%)
5

(6.9%)
72

2021
74

(96.1%)
3

(3.9%)
77

Contract type

Year No. Training 
courses

No. People 
benefited

2018 8 41

2019 16 55

2020 11 45

2021 16 35

Training courses
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% WOMEN 

WORKERS BY DEPARTMENT

men (admin/technicians)

women (admin/technicians)

men (cleaning/factory/warehouse)

women (cleaning/factory/warehouse)

0 10 20 30 40 50

202120202019

THU has given training talks on 
equal to all its workers to every-
one’s awareness. In the company it 
create jobs based on compensation 
market median wages without any
type of gender discrimination.

THU continues to update and improve 
based on industry requirements and pro-
posals beyond the mandatory policy occu-
pational risk prevention, is That’s why we 
spend a lot of time and resources for con-
tinuous improvement.
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% PERMANENT CONTRACTS

IN-COMPANY TRAINING

2021202020192018

Training Benefited

60

40

20

0

Provision of different channels anony-
mous and responsible persons to whom 
to be able to communicate any concern 
or situation related to this aspect. Time 
flexibility is enhanced and facilitated
by the company to its workers.

At THU we de-
fend and we pro-
mote freedom of 
association and 
union member-
ship of Workers.
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environ-
ment 

At THU we work continuously to reduce our 
carbon footprint as much as possible. Our 
products are designed with 100% recycla-
ble materials, such as steel and aluminium. 
In addition, we now use up to 25% recycled 
material in our manufacturing processes. 
We use energy from 100% renewable en-
ergy sources to manufacture our products. 
Both our non-metallic products and wood 
chip ceilings use wood from certified-sus-
tainable forests, demonstrating once again 
THU’s commitment to the environment.

We also use 100% recycled and recyclable 
material for the packaging. Plus, we use the 
minimum amount of packaging needed to 
complete the three Rs rule: Reduce, Reuse, 
Recycle. It is also worth noting that produc-
tion takes place in Spain, which considera-
bly reduces product transport and the use 
of fossil fuels. All processes comply with 
an environmental management system im-
plemented in our organisation according to 
the UNE-EN ISO 14001:2015 standard.  

To bolster and raise awareness about this 
area, we disseminate environmental proto-
cols and policies both internally and exter-
nally and provide environmental training to 
all personnel. 

Among the policies available are those 
aimed at regulating water saving, waste 
separation, reducing fuel, reducing power 
consumption and paper reduction and recy-
cling. These policies, along with the training 
documentation, are also available on the in-
ternal THU application, which all workers 
have access to. 

Moreover, in order to improve the quality 
of the services and projects we execute on 
a daily basis, we share with the companies 
we are going to work with a series of envi-
ronmental conditions, which they must un-
dertake to respect during the length of our 
business relationship. 

In 2021 we also installed recycling bins in 
all company cafeterias and common areas. 
In this way, not only is the waste generated 
in manufacturing processes or by logistics 
recycled, but also waste produced by THU 
members.  

To promote this action even further, all work-
ers were given reusable glass bottles to cut 
down on single-use plastic cups. Moreover, 
for our image this year we decided to show-
case our CSR work under the motto ‘Beauty 
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Principle 7 of Global Compact. Companies should sup-
port a precautionary approach to environmental chal-
lenges.

Principle 8 of Global Compact. Businesses should un-
dertake initiatives to promote greater environmental re-
sponsibility.

Principle 9 of Global Compact. Businesses should en-
courage the development and diffusion of environmen-
tally friendly technologies.

In the company we continue 
in a continuous improvement 
process in terms of energy ef-
ficiency.
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is not above everything’, sharing images of 
our ceilings next to nature. 

In 2022 we want to take our philosophy fur-
ther, which advocates that the way our ac-
tions affect society and the planet, matters. 
That is why THU strives for responsibility in 
all cycles of product development. In 2021 
THU carried out several actions to minimise 
the environmental impact of its activities. 
These include:

• A study of the life cycle of new products 
such as acoustic baffles, the Turin stave, 
the Siena panel and the Multi-panel 
stave in all their versions (steel, alumini-
um, smooth and perforated), resulting in 
a new EPD (Environmental Product Dec-
laration) audited and certified by exter-
nal bodies.

• An analysis of the THU Metallic Ceil-
ings VOC emissions (volatile organic 
compounds) carried out by an external 
authorised laboratory, in which THU ob-
tained the maximum distinction in the 
following standards:

- French Standard: passed (A+)
- German Standard (AgBB Blue): passed
- Belgian Standard: Passed
- Italian Standard: Passed

• Thanks to these certifications the THU 
metallic ceilings were also eligible to 
obtain the LEED and BREEAM certifi-
cations. The LEED certification, Lead-
ership in Energy and Environmental De-
sign, is a certification for sustainable 
building projects. It was implemented in 
1993 by the US Green Building Council, 
and is evaluated by taking into account 
characteristics such as:

- Sustainable site.
- Energy efficiency.
- Water efficiency.

- Renewable energy use.
- Conservation of materials. 
- Conservation of resources.
- Quality of the indoor environment.

The BREEAM certificate is an acronym 
for Building Research Establishment’s 
Environmental Assessment Method. 
This certification influences the build-
ing's sustainability grading. The certif-
icate looks at the resources, products, 
waste, materials used in depth to assess 
factors such as low-impact design and 
carbon emission reduction; durability; 
adaptation to climate change and eco-
logical value and the protection of bio-
diversity. This not only encourages to 
greener buildings, but also contributes 
great social and economic benefits for 
people.

• Environmental inspections, despite not 
being required by any regulations, which 
THU carries out internally to ensure 
compliance with the standards required 
by the ISO 14001 standard with which it 
is accredited.

We review all our processes produc-
tion to improve annually in our aim 
to reduce minimize the waste gen-
erated in the manufacture of our 
products.

This year we have incorporated recycling 
bins in all common areas to promote re-
cycling among all people that make up 
All the measures we implement have the 
objective of collaborating with the pro-
tection and care of the environment.



Research / Analysis / Implementation / Measurement / Improvement

% ELECTRICITY BY PRODUCTION VOLUME

% DIESEL AND PETROL BY TURNOVER

6.6%

5.6%

4.8% 4.7%

0.1045%

0.0821%

0.0691%
0.0574%

0.0028% 0.0030%

0.0061%

0.0073%

0.0065% 0.0065%

0.0081%

0.0045%

% WATER BY CONSUMPTION VOLUME
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% MATERIAL BY PRODUCTION VOLUME

3.6%

5.0%

5.5%

4.7%

3.7%

2.7%
2.3% 2.3%

2.0% 2.0%

4.4%

3.6%

4.7%

4.1%

2.6% 2.5%
2.3%

2.5% 2.5% 2.6%

0.4%

0.7%

0.9%

1%

0.1%

0.2%

0.1% 0.1%
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% WASTE BY PRODUCTION VOLUME

0.010%

0.018%

0.021%

0.025%

0.006%

0.003%

*THU was equally efficient in its re-
source consumption. The amount of 
scrap and waste generated is directly 
related to the increase in production. 
We are continuing our efforts to main-
tain machines ready and in good work-
ing order to avoid wasting resources 
and generating hazardous waste.
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% WASTE BY PRODUCTION VOLUME

0.007%

0.005%

0.009%

0.0060%
0.0016%

0.0619%

0.037%
0.030%

0.106%
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anti-
corrup-
tion
THU stands against corruption in all its 
forms. Our focus is on carrying out trans-
parent management that contributes to 
good governance, economic development 
and the progress of social welfare wherever 
we do business. 

The prevailing definition of corruption is 
the abuse of entrusted power for private 
gain. The most common form of corruption 
is bribery, which is defined as giving or ac-
cepting money, gifts or other advantages as 
an inducement for an action which is illegal, 
dishonest or a breach of trust in the course 
of doing business. 

At THU we follow the following principles of 
our anti-corruption policy to avoid any un-
lawful situations:

• We are committed to working ethically, 
legally and professionally.

• We do not pay bribes nor do we accept 
them, nor induce or allow third parties to 
make or receive bribes on our behalf to 
obtain business.

• We never give anything of value to public 
or private officials, directly or indirectly, 
to influence their decisions.

• We record our transactions accurately.

• We do not influence the will or objectivi-
ty of people outside the Company to ob-
tain a benefit or advantage through the 
use of practices that are unethical and/
or against applicable Law.

• It is prohibited to give, promise or offer, 
directly or indirectly, anything of value 
to any natural or legal person in order to 
obtain undue advantages.

• We do not finance or demonstrate direct 
or indirect support or backing of any 
kind to any political party, its represent-
atives or candidates.

• We do not use donations to conceal im-
proper payments.

• We reflect all our actions, operations 
and transactions in the corresponding 
books and records.

Principle 10 of Global Compact. Businesses should 
work against corruption in all its forms, including 
extortion and bribery.
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To strengthen our actions, THU created the 
Anti-Corruption Policy, which aims to de-
velop the behavioural guidelines to follow 
in the fight against corruption, establishing 
an internal preventive framework to elimi-
nate or at least mitigate the risks of corrup-
tion in the performance of its activity. Its 
primary purpose is to serve as a guide and 
model to follow in the fight against corrup-
tion. 

This policy covers all areas, be it contracts, 
financial controls, purchases, gifts and 
business courtesies, training, audits, etc. 

As a example of this policy in action, in De-
cember we held a Christmas draw in which 
we raffled all the gifts and business cour-
tesies the company received throughout the 
year. 

We have done this initiative for two years 
running, with the entire workforce being 
the beneficiary. In 2021 we repeated our 
now-traditional Christmas draw on 22nd 
December, sharing out hampers and other 
gifts received in more bags to have more 
prize winners among the THU staff.

In addition, if any of our employees are 
aware of, have doubts about or are suspi-
cious of any form of corruption, they may 
immediately notify their manager or, where 
appropriate, communicate this through the 
THU Anonymous Mailbox.
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1

1

Complaints Received  

Complaints Resolved

3
Christmas Draws
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+250

Total number of gifts shared out 
between the winners of the annual 
draw

With our Anti-corruption policy and the 
actions we carry out internally we promote 
justice and reduce the inequalities.
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